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Forward-Looking Statements
Cautionconcerningforward-lookingstatements

Certainstatementsinthispresentation,including,butnotlimitedto,including,butnotlimitedto,statementsrelatingtoourFiscalYear2021financialoutlookandrelatedassumptionsoftheCompany(includingrevenues,NormalizedEBITDA,EffectiveTaxRate,Normalizedearningsper

share-diluted,netincome,depreciationexpense,netfinancingcostsadjustedandcapitalexpenditures),statementsrelatingtothebuildingofanewproductionfacilityinMexico,itsproductioncapacityandthemomentwhenitwillstartoperation,theCompanyôsabilitytoachieveitsFiscal

Year2021guidance,thedeclarationandpaymentofdividends,statementsrelatingtotherenewalofthenormalcourseissuerbidandpotentialpurchasesofsubordinatevotingsharesbyBRPthereunder,statementsabouttheCompanyôscurrentandfutureplans,itsabilitytoaddressthe
COVID-19pandemicandotherstatementsabouttheCompanyôsprospects,expectations,anticipations,estimatesandintentions,results,levelsofactivity,performance,objectives,targets,goalsorachievements,prioritiesandstrategies,financialposition,marketposition,capabilities,

competitivestrengths,beliefs,theprospectsandtrendsoftheindustriesinwhichtheCompanyoperates,theexpectedgrowthindemandforproductsandservicesinthemarketsinwhichtheCompanycompetes,researchandproductdevelopmentactivities,includingprojecteddesign,

characteristics,capacityorperformanceoffutureproductsandtheirexpectedscheduledentrytomarket,expectedfinancialrequirementsandtheavailabilityofcapitalresourcesandliquiditiesoranyotherfutureeventsordevelopmentsandotherstatementsthatarenothistoricalfacts
constituteforward-lookingstatementswithinthemeaningofCanadianandUnitedStatessecuritieslaws.

Thewordsñmayò,ñwillò,ñwouldò,ñshouldò,ñcouldò,ñexpectsò,ñforecastsò,ñplansò,ñintendsò,ñtrendsò,ñindicationsò,ñanticipatesò,ñbelievesò,ñestimatesò,ñoutlookò,ñpredictsò,ñprojectsò,ñlikelyòorñpotentialòorthenegativeorothervariationsofthesewordsorothercomparablewordsorphrases,

areintendedtoidentifyforward-lookingstatements.

Forward-lookingstatementsarepresentedforthepurposeofassistingreadersinunderstandingcertainkeyelementsofourcurrentobjectives,goals,targets,strategicpriorities,expectationsandplans,andinobtainingabetterunderstandingofourbusinessandanticipatedoperating
environment.

Readersarecautionedthatsuchinformationmaynotbeappropriateforotherpurposes;readersshouldnotplaceunduerelianceonforward-lookingstatementscontainedherein.

Forward-lookingstatements,bytheirverynature,involveinherentrisksanduncertaintiesandarebasedonanumberofassumptions,bothgeneralandspecific,madebytheCompanyinlightofitsexperienceandperceptionofhistoricaltrends,currentconditionsandexpectedfuture
developments,aswellasotherfactorsthattheCompanybelievesareappropriateandreasonableinthecircumstances,buttherecanbenoassurancethatsuchestimatesandassumptionswillprovetobecorrectorthattheCompanyôsbusinessguidance,objectives,plansandstrategic

prioritieswillbeachieved.

ManyfactorscouldcausetheCompanyôsactualresults,levelofactivity,performanceorachievementsorfutureeventsordevelopmentstodiffermateriallyfromthoseexpressedorimpliedbytheforward-lookingstatements,including,withoutlimitation,thefollowingfactors,whichare

discussedingreaterdetailundertheheadingñRiskFactorsòofitsAnnualInformationForm:theimpactofadverseeconomicconditionssuchasthoseresultingfromtheongoingcoronavirus(knownasCOVID-19)healthcrisis(includingonconsumerspending,theCompanyôsoperationsand
supplyanddistributionchains,theavailabilityofcreditandtheCompanyôsworkforce);anydeclineinsocialacceptabilityoftheCompanyôsproducts;fluctuationsinforeigncurrencyexchangerates;highlevelsofindebtedness;anyunavailabilityofadditionalcapital;unfavourableweather

conditions;seasonalsalesfluctuations;anyinabilitytocomplywithproductsafety,health,environmentalandnoisepollutionlaws;theCompanyôslargefixedcostbase;anyinabilityofdealersanddistributorstosecureadequateaccesstocapital;anysupplyproblems,terminationor

interruptionofsupplyarrangementsorincreasesinthecostofmaterials;theCompanyôscompetitioninproductlines;theCompanyôsinabilitytosuccessfullyexecuteitsgrowthstrategy;theCompanyôsinternationalsalesandoperations;anyfailureofinformationtechnologysystemsor
securitybreach;anyfailuretomaintainaneffectivesystemofinternalcontroloverfinancialreportingandtoproduceaccurateandtimelyfinancialstatements;anylossofmembersoftheCompanyôsmanagementteamoremployeeswhopossessspecializedmarketknowledgeandtechnical

skills;anyinabilitytomaintainandenhancetheCompanyôsreputationandbrands;anysignificantproductliabilityclaim;anysignificantproductrepairand/orreplacementduetoproductwarrantyclaimsorproductrecalls;theCompanyôsrelianceonanetworkofindependentdealersand

distributors;theCompanyôsinabilitytosuccessfullymanageinventorylevels;anyintellectualpropertyinfringementandlitigation;theCompanyôsinabilitytosuccessfullyexecuteitsmanufacturingstrategy;increasedfreightandshippingcostsordisruptionsintransportationandshipping
infrastructure;anyfailuretocomplywithcovenantsinfinancingandothermaterialagreements;anychangesintaxlawsandunanticipatedtaxliabilities;anyimpairmentinthecarryingvalueofgoodwillandtrademarks;anydeteriorationinrelationshipswithemployees;pensionplanliabilities;

naturaldisasters;anyfailuretocarryproperinsurancecoverage;volatilityinthemarketpriceforBRPôssubordinatevotingshares;theCompanyôsconductofbusinessthroughsubsidiaries;thesignificantinfluencebyBeaudierInc.and4338618CanadaInc.(togethertheñBeaudierGroupò)

andBainCapitalLuxembourgInvestmentsS.̈ r.l.(ñBainCapitalò);andfuturesalesofBRPôssharesbyBeaudierGroup,BainCapital,directors,officersorseniormanagementoftheCompany.

ThesefactorsarenotintendedtorepresentacompletelistofthefactorsthatcouldaffecttheCompany;however,thesefactorsshouldbeconsideredcarefully.

Unlessotherwisestated,theforward-lookingstatementscontainedinthispresentationaremadeasofthedateofthispresentationandtheCompanyhasnointentionandundertakesnoobligationtoupdateorreviseanyforward-lookingstatementstoreflectfutureevents,changesin

circumstances,orchangesinbeliefs,unlessrequiredbyapplicablesecuritiesregulations.

IntheeventthattheCompanydoesupdateanyforward-lookingstatementscontainedinthispresentation,noinferenceshouldbemadethattheCompanywillmakeadditionalupdateswithrespecttothatstatement,relatedmattersoranyotherforward-lookingstatement.

Theforward-lookingstatementscontainedinthispresentationareexpresslyqualifiedbythiscautionarystatement.

Keyassumptions

TheCompanymadeanumberofeconomic,marketandoperationalassumptionsinpreparingandmakingcertainforward-lookingstatementscontainedinthispresentation,includingthefollowing:reasonableindustrygrowthrangingfromflattohigh-singledigits;marketsharethatwillremain

constantormoderatelyincrease;nofurtherdeteriorationandarelativelyrapidstabilizationofglobalandNorthAmericaneconomicconditions,includingwithrespecttotheongoinghealthcrisis;anyincreaseininterestrateswillbemodest;currencieswillremainatnearcurrentlevels;inflation

willremaininlinewithcentralbankexpectationsincountrieswheretheCompanyisdoingbusiness;theCompanyôscurrentmargins,excludingtheimpactofthewind-downofEvinrudeoutboardenginesandCOVID-19,willremainatcurrentorimprovedlevels;thesupplybasewillremain
abletosupportproductdevelopmentandplannedproductionratesoncommerciallyacceptabletermsinatimelymanner;therewillbenosignificantchangesintaxlawsorfreetradearrangementsortreatiesapplicabletotheCompany;notradebarrierswillbeimposedamongstjurisdictions

inwhichtheCompanycarriesoperations;theabsenceofunusuallyadverseweatherconditions,especiallyinpeakseasons.

BRPcautionsthatitsassumptionsmaynotmaterializeandthatcurrenteconomicconditions,includingallofthecurrentuncertaintyresultingfromtheongoingCOVID-19healthcrisisanditsbroaderrepercussionsontheglobaleconomy,rendersuchassumptions,althoughbelieved

reasonableatthetimetheyweremade,subjecttogreateruncertainty.

AllamountsinthispresentationareexpressedinCanadiandollars,unlessotherwiseindicated.
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FY21 Q3 Financial Highlights

CA$ millions

$1 644 $1 675

FY20 Q3 FY21 Q3

+2%

CA$

$1,49
$2,22 

FY20 Q3 FY21 Q3

+49%

CA$

$1,51
$2,13

FY20 Q3 FY21 Q3

+41%

Â Revenues up 2% primarily driven by higher wholesales of Year-Round Products and Powersports PA&A

Â Gross profit margin increased 220 basis points to 29.1%

Â Net income was up 47% to $198.7M and diluted earnings per share was up 49% to $2.22

Â Normalized EBITDA[1] was up 30% to $348.6M and normalized diluted earnings per share[1] was up 41% to $2.13

Â North American BRP retail sales for Seasonal Products and Year-Round Products increased 16%, or 29% when excluding PWC for 

which product availability was limited in the quarter due to production shutdown early in the season

Highlights vs. Last Year

[1]For a reconciliation of net income to Normalized Net Income and Normalized EBITDA, see the reconciliation table in appendix

Raising our Normalized Diluted EPS[1] guidance to a range of $5.00 to $5.25,
representing a growth of 31% to 37% from FY20
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Delivered solid retail performance globally despite inventory availability constraints 

FY21 Q3: Solid Retail
[1]

Performance Globally

[1]Powersports products retail
[2]Based on regions where retail data is available (excludes markets served through distributors)

[3]Industry and BRP retail growth is based on the three-month period from July to September, except for snowmobile for which retailgrowth is based on the three-month period from August to October
[4]Industry includes Three-Wheeled Motorcycles in North America and On-Highway Heavyweight Motorcycles in international markets

BRP INDUSTRY[4]

NORTH

AMERICA 16%
NORTH AMERICA

EXCL. PWC 29% MID-

TEEN %

LATIN

AMERICA[2] 16% NOT

AVAILABLE

EMEA[3] 9% ABOUT

TWENTY %

ASIA-PACIFIC[3] 22% ABOUT

TWENTY %

LOW-

TEEN %
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FY21 Q3: Strong Powersports Retail Growth in North America

GROWTH DECLINE BRP

Deliver strong retail growth driven by market share gains in a fast growing industry

INDUSTRY

BRP VS.

INDUSTRY

North American Powersports Retail Growth by Product Line
FY21 Q3 compared to FY20 Q3

TOTAL POWERSPORTS 16%
LOW-

TEEN %

SIDE-BY-SIDE VEHICLES

ALL-TERRAIN VEHICLES

THREE-WHEELED VEHICLES

PERSONAL WATERCRAFT

SNOWMOBILES

ABOUT

THIRTY %

LOW-

TWENTY %

ABOUT

SIXTY %

LOW-

FIFTY %

MID-

TEEN %

HIGH-

TWENTY %

MID-

FORTY %

LOW-

TWENTY %

LOW-

TEEN %

HIGH-

TEEN %

POWERSPORTS EXCL. PWC 29%
MID-

TEEN %
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Well-positioned to capitalize on the growing consumer interest in Powersports

Seeing Continued Strong Consumer Interest in Powersports

Delivered another quarter of robust

powersports retail growth

Many signs pointing to sustained strong

level of consumer interest in Powersports 

Oct 2019 Oct 2020

CAN-AM ORV WEBSITE VISITS
For the full month of October

+59%

Á Continued strong considerations 

for our products with Can-Am ORV 

website visit up 59% in October vs. 

last year

Á PWC pre-season consumer 

certificates at the end of October 

already up 12% vs. full pre-season 

(October to March) last year

Á 3WV Rider Education Program 

daily registrations trending at ~2X 

last yearôs level since the 

beginning of November
FY20 Q3 FY21 Q3

BRP POWERSPORTS RETAIL
FY21 Q3, North America, excl. PWC

+29%

Á FY21 Q3 BRP Powersports retail 

up 29% when excluding PWC

Á Retail trend was strong throughout 

the quarter: ORV industry 

experienced its best month of the 

quarter in terms of growth in 

October

Á Best start of the snowmobile 

season in 5 years

Á Continued positive trend with new 

entrants representing ~34% of our 

buyers in the quarter
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Recent MY21 Product Introductions

Introduced key models and innovations to strengthen our Can-Am and Sea-Doo line-ups

CAN-AM DEFENDER PRO LONE STAR NEW SEA-DOO FULL-COLOR LCD DISPLAY

SEA-DOO RXP-X 300CAN-AM DEFENDER PRO LIMITED

Adding the Defender Pro to the Lone Star lineup -comes standard with premium Lone 

Star badging and seats, a heavy-duty front bumper, and an aluminum rock slider

IMPROVED CAN-AM VISCO-4LOK

The best ATV 4-wheel-drive system available: Engage a 4-wheel-drive lock mode at 

the push of a button which instantly provides equal power to all four wheels

All-new 7.8-in. wide full-color LCD display: industryôs first app-enabled Bluetooth 

display, providing full control of music, navigation, weather and more

The industryôs first cab HVAC with a long box: bringing a more quiet and comfortable ride to 

our Defender PRO lineup

All-new version of our high-performance Sea-Doo RXP-X 300 that, with its lighter weight and 

new hull, delivers best-in-class acceleration and greater stability at high speeds 


