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Forward-Looking Statements

Caution concerning forward-looking statements

Certain information included in this presentation, including, but not limited to, statements relating to our Fiscal Year 2019 financial outlook (including revenues, gross profit margin, operating expenses,

Normalized EBITDA, Effective Tax Rate, Normalized net income and Normalized earnings per share), statements relating to the declaration and payment of dividends, statements relating to the proposed

increase in production capacity of the Company and other statements that are not historical facts, are ñforward-looking statementsòwithin the meaning of Canadian securities laws. Forward-looking

statements are typically identified by the use of terminology such as ñmayò,ñwillò,ñwouldò,ñshouldò,ñcouldò,ñexpectsò,"forecasts", ñplansò,ñintendsò,ñtrendsò,ñindicationsò,ñanticipatesò,ñbelievesò,

ñestimatesò,ñoutlookò,ñpredictsò,ñprojectsò,ñlikelyòor ñpotentialòor the negative or other variations of these words or other comparable words or phrases.

Forward looking statements, by their very nature, involve inherent risks and uncertainties and are based on several assumptions, both general and specific. BRP cautions that its assumptions may not

materialize and that current economic conditions could render such assumptions, although reasonable at the time they were made, subject to greater uncertainty. Such forward-looking statements are not

guarantees of future performance and involve known and unknown risks, uncertainties and other factors which may cause the actual results or performance of the Company or the powersports industry to be

materially different from the outlook or any future results or performance implied by such statements. Key assumptions used in determining forward-looking information are set forth below.

Key assumptions

The Company made a number of economic and market assumptions in preparing its forward-looking statements contained in this press release. The Company is assuming reasonable industry growth

ranging from flat to high-single digits, moderate market share gains in Year-Round Products and Seasonal Products and constant market share for the Marine Group. The Company is also assuming interest

rates increasing modestly, currencies remaining at near current levels and inflation in line with central bank expectations in countries where BRP is doing business.

In addition, many factors could cause the Companyôsactual results, level of activity, performance or achievements or future events or developments to differ materially from those expressed or implied by

the forward-looking statements, including, without limitation, the following factors, which are discussed in greater detail under the heading ñRiskFactorsòof its Annual Information Form: impact of adverse

economic conditions on consumer spending; decline in social acceptability of the Companyôsproducts; fluctuations in foreign currency exchange rates; high levels of indebtedness; unavailability of additional

capital; unfavourable weather conditions; seasonal sales fluctuations; inability to comply with product safety, health, environmental and noise pollution laws; large fixed cost base; inability of dealers and

distributors to secure adequate access to capital; supply problems, termination or interruption of supply arrangements or increases in the cost of materials; competition in product lines; inability to

successfully execute growth strategy; international sales and operations; failure of information technology systems or security breach; loss of members of management team or employees who possess

specialized market knowledge and technical skills; inability to maintain and enhance reputation and brands; significant product liability claim; significant product repair and/or replacement due to product

warranty claims or product recalls; reliance on a network of independent dealers and distributors; inability to successfully manage inventory levels; intellectual property infringement and litigation; inability to

successfully execute manufacturing strategy; covenants in financing and other material agreements; changes in tax laws and unanticipated tax liabilities; deterioration in relationships with employees;

pension plan liabilities; natural disasters; failure to carry proper insurance coverage; volatile market price for BRPôssubordinate voting shares; conduct of business through subsidiaries; significant influence

by Beaudier Inc. and 4338618 Canada Inc. (together the ñBeaudier Groupò)and Bain Capital Luxembourg Investments S. à r. l. (ñBainCapitalò); and future sales of BRPôsshares by Beaudier Group, Bain

Capital, directors, officers or senior management of the Company. These factors are not intended to represent a complete list of the factors that could affect the Company; however, these factors should be

considered carefully.

BRP undertakes no obligation to update or revise forward-looking statements to reflect future events, changes in circumstances, or changes in beliefs, unless required by applicable laws. In the event that

BRP does update any forward-looking statement, no inference should be made that BRP will make additional updates with respect to that statement, related matters, or any other forward-looking statement.
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FY19 Q3 Revenues, EPS and Normalized EPS

CA$ millions

$1,227
$1,394

FY18 Q3 FY19 Q3

+14%

CA$

$0.67
$0.92

FY18 Q3 FY19 Q3

+37%

CA$

$0.99 $1.04

FY18 Q3 FY19 Q3

+5%

Â Increase of 14% in revenues mainly driven by higher wholesale of Year-Round Products

Â Net income increased 29% to $90.2M and diluted earnings per share increased 37% to $0.92

Â Normalized EBITDA[2] grew 7% to $203.2M and normalized diluted earnings per share[2] was up 5% to $1.04

Â North American BRP retail sales for Seasonal Products and Year-Round Products increased 6%, or increased 16% 

when excluding snowmobiles

Highlights vs. Last Year

Increasing the low-end of our Normalized EPS guidance
leading to a range of $2.96 to $3.06, up 30% to 35% from FY18 Normalized EPS

[1]See ñRestatedò section in appendix
[2]For a reconciliation of net income to Normalized Net Income and Normalized EBITDA, see the reconciliation tables in appendix

[1] [1] [1]
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FY19 Q3: Strong Retail Results in North Americaé

TOTAL POWERSPORTS

SIDE-BY-SIDE VEHICLES

ALL-TERRAIN VEHICLES

THREE-WHEELED VEHICLES

PERSONAL WATERCRAFT

SNOWMOBILES

GROWTH DECLINE BRP

MID-

TWENTY %

6%

LOW-SINGLE

DIGIT %

LOW-SINGLE

DIGIT %

HIGH-

TWENTY %

Continued strong performance across the portfolio 

INDUSTRY

MID-SINGLE

DIGIT %

MID-SINGLE

DIGIT %

LOW-

TEEN %

LOW-

TEEN %

BRP VS.

INDUSTRY

North American Powersports Retail Growth by Product Line
FY19 Q3 compared to FY18 Q3

LOW-

TWENTY %

LOW-

TWENTY %

LOW-SINGLE

DIGIT %

POWERSPORTS EXCL. SNOWMOBILES 16%
LOW-SINGLE

DIGIT %
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Strong retail demand for our products in all key regions

BRP INDUSTRY[2]

é And Around the World

[1]Three-month period from July to September 2018
[2]Industry includes Three-Wheeled Motorcycles in North America and On-Highway Heavyweight Motorcycles in international markets

NORTH

AMERICA 6% LOW-SINGLE

DIGIT %

NORTH AMERICA

EXCL. SNOWMOBILES 16% LOW-SINGLE

DIGIT %

LATIN

AMERICA 11% NOT

AVAILABLE

EMEA[1] 3% HIGH-SINGLE

DIGIT %

ASIA-PACIFIC 14% MID-

TEEN %
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Constantly Outpacing the Industry for the last 3 Years

Outpacing the industry through relentless focus on excellence and innovation

North American Powersports Retail Sales Growth
Units, Year-over-year growth

BRP Industry

FY17 FY18 FY19 YTD

5%

LOW-SINGLE

DIGIT %

11%

MID-SINGLE

DIGIT %

12%

LOW-SINGLE

DIGIT %
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Unlocking the Full Potential of Three-Wheeled Vehicles

Á Repositioned the pricing of the Can-Am Spyder RT and F3 line-ups 

Á Introduced a leasing option on all 3WV with an attractive offer starting 

at US$149/month for the Can-Am Ryker

Address the

price point

Á US Target: over 150 schools offering the program by the end of FY19

Á Over 9k course registrations | Over 6.5k courses completed so far with 

promising early results:

Á ~1/3 of participants are women and ~70%  have an annual 

income below $100k

Á Targeting a conversion rate to purchase of ~15% in the long-term

Ease the access 

to riding with the 

rider education 

program

Á Entry-level 3WV with an MSRP starting at US$8,499

Á New business model: 3 SKUs with over 75,000 ways to customize at 

the dealership

Á Opens doors to a new demographic: addressable market now 2.8x of 

the previous market size

Introduced an 

entry-level 3WV, 

the Can-Am 

Ryker

MSRP STARTING AT 

US$8,499, 

LOWERING PRICING 

BY ALMOST 50%[1]

[1]Vs. previous Can-Am Spyder lowest-priced unit


